APICS Online Marketing Checklists
Website Checklist
1. Are your home pages, calendars, and websites up to date?

2. Are upcoming events and courses easy to find?

3. Do you have a form or promotion for data collection on your Web site? 

4. Has your website been proofread and do the links work? 

5. Is your chapter logo prominently displayed? 
6. Is there a description of your chapter? 

7. Is there a link to your e-newsletter with the top article featured?
8. Is your website content appealing to the desired audience for your website?
· Members

· Potential Class Participants

· Corporate Customers 
9. Is there a link to join APICS?
10. Is your website optimized for search engines to find it? 

Do’s and Don’ts for Search Engine Optimization

Type your local city and a course name into multiple search engines. Does your site come up? (Example: Charleston APICS CPIM)
· Do ensure your coverage areas are listed on your site
· Do check that the names and dates of your classes and events are prominently featured on your home page
· Do use keywords in your source code 

· Do link to outside sites and ask them to link back to you

· Do update your home page frequently (use newsletter articles for fresh, keyword-rich content)
· Don’t use lots of graphics and text links unless you have alternate text displayed underneath the graphic
· Don’t post unsearchable PDFs, use HTML instead or format them to be searchable by search engine robots
Email Marketing Checklist

These are requirements for any e-mail blast. 
· Is the subject line engaging and relevant?

· Are you clearly identified as the sender?

· Is there a link to unsubscribe?

· Is your physical address available?

· Do you have permission to email the recipient?

Social Networking Tips

5 Ways to Connect Your Channel Partner LinkedIn Group to APICS and the Operations Management Profession Online

LinkedIn, first and foremost, is about connecting people to people—with groups as a way for people to connect to organizations they believe in and belong to and to others interested in those organizations.

This can make networking your group with other groups—APICS corporate included—difficult, but not impossible. First, you have to think about connecting your group to APICS and the operations management profession on LinkedIn as a person-to-person connection. Explore these 5 opportunities to expand your network and your channel partner’s network on LinkedIn.

1. Wait. What’s a LinkedIn group?
LinkedIn is a tremendous asset to professionals seeking to expand their professional network, find their next job, network with people and groups in their fields, and more. Make LinkedIn work for you and your APICS channel partner by setting up your own LinkedIn group.

Not sure how to get started? Go to LinkedIn and look for “Creating a Group – Video”


2. Share your group. Share APICS corporate. Invite others to share.
LinkedIn provides a variety of opportunities to share relevant groups with other LinkedIn users. Check out the “share” feature and invite your group members to connect with the APICS LinkedIn group. 

Need more information? Go to LinkedIn and look for “Inviting Others to Join Using Group 'Share' Feature”

3. Connections matter—increase your connections and increase your APICS channel partner’s visibility.
APICS’ LinkedIn community is more than 10,000 operations and supply chain management professionals strong. Find out who is in your area, interested in the same things you are, or connected to the same people you are. 

Interested in how you can increase your connections? Go to LinkedIn and look for “Connecting with Group Members”


4. Promote your APICS channel partner and your involvement in APICS.
Professionals involved in the APICS community know the APICS logo and recognize what it means on your profile or group page: You are committed to excellence in operations and supply chain management education, furthering your profession through the APICS body of knowledge, and helping your fellow professionals achieve their goals. 

Be sure to display the APICS logo on your profile and don’t forget to use the correct logo on your APICS channel partner group page.

Not sure how to display the APICS logo on your profile? Go to LinkedIn and look for “Group Logo Visibility on My Profile”

Not sure you have the correct APICS channel partner logo? E-mail chaprel@apics.org.


5. Decide where to go next. Explore your connections’ groups.
APICS LinkedIn community has grown to more than 10,000 professionals from across the globe. One reason for this is connections of group members joining the APICS community because their colleagues are members. Word of mouth dictates who knows about you and who joins your group on LinkedIn. Explore your connections’ connections to gain a better understanding of where you can find like-minded professionals. And, let’s be honest, candidates for your channel partner’s membership and course offerings—the more connections you and your group have, the more people you can tell about the opportunities your channel partner provides!

Explore your network’s network. Go to LinkedIn and look for “My Connections' Followers in Groups”


Need more resources? Explore LinkedIn Customer Service.
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